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1.0 PROTOCOL AND PLEASANTRIES 

Distinguished Panelists, Ladies and Gentlemen! I am highly delighted for the opportunity to 

present this Keynote Address on “Credit Accessibility and Vulnerability: How Has Credit Helped 

Business to Grow?” I am particularly honoured and elated to be in the midst of stakeholders and 

industry experts with whom I will be sharing ideas on our dear country’s state of credit 

accessibility and vulnerability. I would like to specially commend the organizers of the event for 

the choice of topic. You will agree with me that the topic is apt and timely considering the 

economic and financial challenges currently faced by most businesses due to both internal and 

external forces.  

2.0 IMPORTANCE OF CREDIT TO BUSINESS GROWTH 

Gaining access to credit is undisputedly the life support of a business. Credit access provides 

the capital needed for business expansion, coverage of daily expenses, purchase of inventory, 

staff recruitment and conservation of cash on hand to cover cost of doing business. Building 

business credit provides businesses with more financial opportunities. Banking institutions rely 

on business credit report for the assessment of the creditworthiness of a company. Therefore, 

strong business credit provides a safety net for a business and avoids difficulty in accessing 

credit.  

Surveys have shown that several micro, small and medium enterprises (MSMEs) are profitable, 

if not for the financial challenges they encounter. They often depend on personal capital to 



bridge the gap. Adopting external source of finance can help increase the opportunity of getting 

the funds needed to unlock greater opportunities for business growth. There are numerous 

benefits a profitable business can enjoy from acquiring a loan. The common thinking is that a 

loan is needed only when profits are down. However, augmenting access to capital is a 

fundamental element in growing a business.  

To start with, one essential but difficult way of stimulating productivity and function of a business 

is to update or acquire modern equipment. This is particularly difficult for small businesses as 

most equipment can be very expensive and they may not possess the working capital to spend 

on such expensive equipment that can depreciate over time. Because technology is continually 

evolving and improving, a piece of equipment which was top of the line can become obsolete 

within a few years. Leasing equipment with bank credits helps micro, small and medium 

business owners to ensure they have the best equipment for their businesses. 

Unfavourable cost conditions have made most businesses push marketing aside, as a 

successful marketing campaign requires a solid budget and sometimes external assistance. 

Hence, MSMEs often ignore the marketing aspect of their businesses. Notwithstanding, 

marketing remains a fundamental part for business growth as it is capable of elevating sales 

within a short period of time. Short-term credit affords the business the opportunity to invest in 

such ventures. Whether your business needs a website, social media promotion or mailer 

campaigns, having access to more credit creates an opportunity for growth through marketing. 

The need to expand product brand and service provision requires capital investment as it 

warrants increasing staff size, acquiring new equipment or expanding business location. It is not 

enough for a business to have knowledge about the demand for a new product or service they 

could provide. The big question is do they have sufficient budget to accommodate such new 

lines of products or services. Bank credits can supply the working capital such a business needs 

to increase what they can provide their customers. 

Entering into a new market by establishing a branch in another location is highly cost intensive. 

The direct cost alone could be a deterrent for business expansion. Having said that, the profit 

standing of a business can massively increase from such strategic move. As such, long-term 

credit can help increase customer base. It is however important to consider the use of such 

capital. Possessing sound knowledge of the purpose of the capital is the first step to set a 

business up for success in attaining credit and elevating the company’s customer base. 



3.0 EVALUATION OF CREDIT ACCESSIBILITY AND VULNERABILITY IN NIGERIA 

Distinguished Panelists, Ladies and Gentlemen! The aforementioned shown that in order to 

ensure the continued success of MSMEs, growth is imperative and access to credit is the 

catalyst. However, the paradox is that despite being the poverty capital of the world, Nigeria has 

a credit market that is known to often ignore those largely in need of credit. According to the 

Global Development Monitor, Nigeria ranks top among countries with high rate of 

entrepreneurial activity with 40 percent of its working-age population owning businesses. It is 

however, largely unfortunate that most of these businesses have not had the opportunity to 

realise their full potentials due to poor access to capital. Nevertheless, the positive impact of 

bank credit is proven. According to the late renowned economist John Maynard Keynes, 

mobilizing bank credit with business existing credit empowers the entrepreneur to make an 

addition to current investment which would not have taken place. Ultimately, the rate of income 

generation will exceed the rate of investment.   

In several ways, the implementation of the Nigerian business credit allocation mechanism has 

had no outreaching impact as is expected. For one, the overall dialogue surrounding the issue 

of business credit cannot be separated from the bigger discourse around financial inclusion. 

Millions of MSMEs are still outside the formal financial system and are victims of financial 

exclusion. Recently, the rate of credit vulnerability has been on the high side among MSMEs. 

The ravaging economic challenges ranging from high inflation, rising energy costs, slow COVID-

19 recovery, forex scarcity, naira depreciation and multiplicity of taxes currently facing 

businesses in Nigeria have constrained the ability to service bank loans, even as lenders may 

be forced to reduce credit to critical sectors of the economy. Nine banks saw their non-

performing loans rose above N800 billion last year. The situation is further compounded by 

recent monetary policy measures. In a bid to curb the rising inflation, the apex bank had had to 

raise the benchmark interest rate from 11.5 percent to 15.5 percent between May and 

September this year while the cash reserve ratio (CRR) had been hiked form 27.5 percent to 

32.5 percent. In response to these contractionary policies, the deposit money banks currently 

charge rates within the range of 20 to 30 percent. Despite raising domestic credit to private 

sector to 20 percent of GDP, I believe the apex bank can do better considering that countries 

such as South Africa, Morocco and even Kenya can boast of 128.9 percent, 87.75 percent and 

32.74 percent respectively. Meanwhile, it is not enough for the CBN to raise credit to private 

sector to over 40 trillion as at August this year, the bigger questions are: Is it accessible? Is it 

affordable? 



Given the exorbitant high interest rates and limited liquidity within the banking sector, access to 

credit by MSMEs has become extremely difficult with more entrepreneurs being forced out of 

business. The credit crunch has contributed immensely to decline in the number of MSMEs from 

41 million in 2017 to 39 million in 2021. This gives clear indication that over 2 million micro, 

small and medium businesses have closed up while those still in existence are being 

strangulated by the rising cost of doing business with several number of them seeking foreign 

funds and grants to remain in business. Favourable credit opportunities for MSMEs are not 

readily available and when they are, they are rigid and highly conventional. The application for a 

loan in commercial or microfinance banks is met with extreme focus on business plans and 

many other documentations that are not within the reach of most micro, small and medium 

businesses. Despite the improvement in the number of credit options by DMBs, the issue of 

collateral remains the gorilla in the room. 

Distinguished Panelists, Ladies and Gentlemen! The ultimate goal in creating access to credit is 

promoting opportunities for businesses to flourish. While it is commendable that the apex bank 

is taking steps to enhance the credit culture, banks must invest committedly in easing the 

process of acquiring credit, putting into consideration the unique boundaries within which 

MSMEs operate. It is until then that the country’s credit allocation mechanism will be favourable 

to the private sector. An all-encompassing approach to MSMEs will be fundamental to achieving 

the desired economic growth and sustainable development of our dear country.  

4.0 CONCLUSION AND RECOMMENDATIONS 

No doubt, the private sector highly acknowledges some of the government efforts towards the 

improvement of credit accessibility, such as the licensing of Microfinance Banks, the launching 

of MSMEs Clinic, the enactment of the Credit Reporting Act, the enactment of the Secured 

Transactions in Movable Assets Act, the launching of the CBN MSME Development Fund as 

well as the establishment of the Development Bank of Nigeria. However, as laudable as these 

interventions are, 96 percent of MSMEs were unable to gain access to credit in 2021. Meeting 

the requirements of the credit policy is the long-existing contending issue. Specifically, major 

challenges faced by MSMEs include absence of official registration, lack of credit history, no 

audited financial reports, poor business plans and lack of insurance coverage. Notwithstanding, 

the Manufacturers Association of Nigeria (MAN) believe strongly that there are diverse means 

through which banks with the support of the government, can improve on small business 

lending without exposing them to avoidable financial risk 



Despite the increased digital presence of the Corporate Affairs Commission (CAC) and the 

licensed credit bureaus, there is still need for their tight collaboration with the banking 

institutions to ensure their physical or virtual presence in commercial banks in order to enable 

MSMEs enjoy affordable and easy business registration services. Such collaboration will 

drastically reduce the number of businesses who have had their loan applications declined due 

to lack of formal registration and credit history 

Unlike commercial banks, getting the service of an auditing firm in rural and semi-urban areas is 

highly difficult. Therefore, it is important that banking institutions partner with affordable auditing 

firms who can audit the financial records of MSMEs during loan application and also educate 

them on corporate governance codes as well as assist those with sound business ideas in the 

preparation of formal business plans. 

It is important to emphasize that these collaborations should be done within the framework of 

sustainable corporate social responsibility that seeks not only to address the challenges of 

credit accessibility and vulnerability or increase banks’ customer base but also to create jobs by 

mentoring and engaging Nigerian business, accounting and insurance graduates in order to 

provide these auditing services at affordable rates.   

The government also has critical roles to play by reviewing bank lending targets to selected 

sectors of the economy. Majority of MSMEs are situated in rural and semi-urban areas where 

the absence of titled documents and proper street identification pose major challenges for credit 

accessibility. Therefore, there is need for an intensive town planning as well as allowing well-

structured notifications by identified local authorities to be used in place of some legal 

documentations for rural and semi-urban business operators. The adoption of advanced 

mapping technologies can also go a long way to support this process aimed at making credit 

readily available and accessible by MSMEs.  

Distinguished Panelists, Ladies and Gentlemen! I strongly have the conviction that if these 

suggestions are well implemented, issues of credit accessibility and vulnerability will not only be 

strategically tackled but we will also be promoting the ease of doing business and enhancing the 

competitiveness needed to place our businesses at enviable positions in the global stage. 

Thank You. 

Mr. Segun Ajayi-Kadir, FICA, mni 
Director-General, MAN. 


